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Abstract

The purpose of this study was to examine attitudes among consumers living in Prachuap
Khiri Khan Province toward the consumption of goat meat. The subjects participating in this study
were 400 consumers of goat meat living in Prachuap Khiri Khan Province. The data were collected by
a questionnaire. The descriptive statistical tests used to analyze the collected data included
frequency, percentage, and means.

The results of this study revealed that the majority of respondents were female, aged 41-
50, being Buddhist, holding a primary school certificate, earning their living as agriculturalists who did
not involve themselves in raising goats, with a monthly income of 10,001-20,000 baht.

Regarding their level of understanding and knowledge, it was shown that the subjects
demonstrated a moderate level of knowledge on eating of goat meat. When considering each aspect,
the item that the subjects scored the highest was that they knew that Prachuap Khiri Khan Province
was a place where goats were raised, followed by the item relating to the fact that Prachuap Khiri
Khan Province was a place where goats were raised for commercial purpose.

Also, the subjects expressed a moderate level of opinions toward the consumption of goat
meat. Specifically, the most important thing for them was that goat meat should be produced from
farms with certified standards which should be clearly stated on the package. Regarding the price, the
subjects had a moderate level of opinion. They thought that the price for goat meat should be set.
The subjects had a low level of opinion toward a distribution channel and marketing promotion of
goat meat.

Also, the respondents reported that they used to eat goat meat from restaurants and they
liked its taste at a moderate level. The majority of them had never seen goat mutilations and
products from goats. Most of them used to see cooked goat meat served at Islamic restaurants. They
were unsure of the trend for goat meat consumption. They were likely to buy cooked goat meat if it
is available in stores.

In summary, the majority of consumers of goat meat in Prachuap Khiri Khan Province had a
positive attitude toward eating goat meat. The factors affecting their choices to buy goat meat were
that it should be made available on markets with certified farm standards telling where it was
produced. Also, the price should be clearly set and reasonable. Knowledge on goat meat should be
provided and publicized. Finally, gsoat meat menus served at restaurants or other goat products

should not have strong and meaty smell.
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